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ABSTRACT 
The rapid proliferation of Artificial Intelligence (AI) has fundamentally disrupted the landscape of 

Islamic communication, introducing chatbots as novel sources of religious information that challenge 

the traditional authority of Ulama. This study aims to analyze the shift in religious authority among 

Generation Z by examining the reliability of AI-generated fatwas versus traditional Islamic 

scholarship. Employing a qualitative virtual ethnography method, data were collected through digital 

observation of AI interactions and critical analysis of a sermon by Habib Abdurrahman Assegaf 

regarding AI errors in religious interpretation. The results demonstrate significant “algorithmic 

hallucination” in religious texts. Specifically, AI failed to interpret the theological context of Sahih 

Bukhari regarding “Al-Madinatu Tanfi Al-Khabats,” providing a literal, erroneous translation that 

strips away spiritual meaning. While Gen Z utilizes AI for privacy and speed, this finding proves that 

AI lacks scientific lineage (sanad) and spiritual taste (dzauq). The implications of this study highlight 

the urgency of digital literacy to prevent the trivialization of sacred texts. In conclusion, while AI 

functions as an efficient data aggregator, it cannot replace the authoritative role of Ulama, as 

authentic religious understanding requires human mentorship through talaqqi to ensure validity and 

contextual accuracy. 
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INTRODUCTION  

The evolution of digital technology has fundamentally reconstructed the religious 

landscape of the Muslim Ummah, shifting the locus of knowledge from traditional Islamic 

boarding schools (pesantren) to digital platforms (Qorib 2025; Zaluchu 2024). While the 

previous decade was marked by the rise of “Google Sheikhs” and social media influencers, 

the current era introduces a more profound disruption through the emergence of Generative 

Artificial Intelligence (AI), such as ChatGPT and Google Gemini (Amankwah-Amoah et al. 

2024). Unlike search engines that merely retrieve existing information, Generative AI 

synthesizes answers, acting as a “Virtual Mufti” capable of issuing religious rulings (fatwas) 

instantaneously. For Generation Z (Gen Z), who are digital natives, this technological 

advancement offers unprecedented convenience, anonymity, and speed (Szymkowiak et al. 
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2021). However, this shift precipitates a severe epistemological crisis in Islamic 

communication: the displacement of authoritative human scholars, who possess scientific 

lineage (sanad) and spiritual integrity (muru’ah), by algorithmic systems trained on secular 

and often unverified datasets (Campbell and Evolvi 2020);(Solahudin and Fakhruroji 2020). 

The core research problem lies in the tension between the “algorithmic logic” of AI 

and the “spiritual authority” of traditional Ulama. Traditional authority in Islam is built upon 

talaqqi (face-to-face transmission of knowledge), where the validity of a fatwa depends 

notonly on the text but also on the pious character of the issuer (Famuji and Khotimah 2025). 

In contrast, AI operates as a “Black Box,” generating answers based on probability and 

pattern matching without understanding theological context or possessing faith (iman) 

(Dorobantu 2022). This creates a dangerous potential for the “commodification of fatwa,” 

where religious answers are treated as instant products rather than spiritual guidance. 

Furthermore, as highlighted by contemporary critiques from traditional scholars, AI is prone 

to “hallucinations”-fabricating hadiths or misinterpreting classical texts-which poses a direct 

threat to the purity of Islamic jurisprudence (fiqh) (Assegaf 2025); (Royhan and Haqiqi 

2025). 

To analyze this phenomenon, this article employs Max Weber’s Theory of Authority 

as a theoretical framework (Blau 1963). Weber classifies authority into three types: 

Traditional, Charismatic, and Legal-Rational. Traditional Ulama embody a synthesis of 

Traditional and Charismatic authority, deriving legitimacy from sacred history and personal 

sanctity. Conversely, AI introduces a deceptive form of what scholars term “Algorithmic 

Authority”-a machine-based authority that users trust because it appears objective, rational, 

and neutral, despite lacking moral agency (Cheong 2021). This study argues that Gen Z’s 

interaction with AI represents a negotiation between these conflicting authorities: the desire 

for rational, quick solutions provided by AI versus the need for spiritual validation provided 

by Ulama (Liu et al. 2025). 

While extensive research has examined the impact of social media influencers on 

religious practices, studies specifically investigating the theological and sociological 

implications of Generative AI as a fatwa provider remain scarce (Famuji et al. 2025). 

Existing literature has not fully explored how “hallucinations” in AI fatwas affect the trust 

of educated Muslim youth (Sahrul 2025; Tarwiyyah 2025). This article addresses this gap 

by conducting a comparative study of Gen Z’s trust levels in AI-generated fatwas versus 

traditional Ulama. The objective is to determine whether AI is perceived as a functional 

substitute or merely a complementary tool, and to provide strategic recommendations for 

Islamic communicators in navigating this algorithmic era. 

METHODS  

This research employs a mixed-method approach with a dominant qualitative design, 

specifically utilizing virtual ethnography (netnography) to investigate the digital behavior of 

Muslim youth in the cyber-Islamic environment. This methodological choice allows for a 

comprehensive exploration of the shift in religious authority, capturing both the statistical 

trends of trust and the deeper theological implications of “algorithmic fatwas.” The research 

is descriptive-analytical in nature, aiming not only to describe the phenomenon but to 

critically analyze the contestation between Artificial Intelligence (AI) and traditional Ulama 

through the lens of authority theories (Bunt 2018). 

The data collection process was conducted through three primary techniques: digital 

simulation, content analysis, and online surveys. First, the researchers performed an 

algorithmic simulation by inputting specific theological questions-including the 
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interpretation of Sahih Bukhari regarding “Al-Madinatu Tanfi Al-Khabats”-into Generative 

AI models (ChatGPT-4 and Google Gemini) to evaluate the accuracy, context, and potential 

“hallucinations” in the responses. Second, to represent the counter-narrative from traditional 

authority, the study analyzed the digital recording of a sermon by Al-Habib Abdurrahman 

bin Muhammad Assegaf which specifically critiqued AI errors. (Assegaf 2025). Third, 

primary data regarding user perception were collected via a purposive sampling survey 

distributed to 100 Muslim postgraduate students (Generation Z) to measure their level of 

trust and verification habits when consulting AI for religious issues. Secondary data were 

gathered from reputable journals and digital reports published between 2020 and 2025. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: Research Flow Diagram 

Figure 1 summarizes the research workflow employed in this study, from design to 

analytical validation. The study adopts a mixed-method approach with a dominant 

qualitative orientation using virtual ethnography (netnography). Data were generated 

through three complementary techniques: (1) AI simulation tests using theological prompts 

in ChatGPT-4 and Google Gemini, (2) content analysis of Habib Abdurrahman Assegaf’s 

sermon as a traditional counter-narrative, and (3) an online survey (n=100) of Gen Z Muslim 

postgraduate students to capture trust preferences and verification habits. Data analysis 

followed the interactive model of Miles, Huberman, and Saldaña data condensation, data 

display, and conclusion drawing/verification. (Hashimov 2015). AI-generated texts were 
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examined using critical discourse analysis to identify interpretive gaps related to sanad 

(scientific lineage) and dzauq (spiritual taste), while survey responses were analyzed 

descriptively to map the trust gap between AI and traditional Ulama. Finally, triangulation 

was conducted by cross-comparing AI outputs, scholarly critiques, and Gen Z responses to 

produce a validated interpretation of shifting religious authority in the AI era. 

Survey Instrument and Measurement (Trust Constructs) 

The survey instrument measured comparative trust toward two sources of religious 

guidance: (1) AI chatbots (ChatGPT-4 and Google Gemini) and (2) traditional Ulama. 

Responses were collected using a 5-point Likert scale (1 = strongly disagree to 5 = strongly 

agree). Trust was operationalized into five dimensions: perceived accuracy, perceived 

competence, perceived integrity, spiritual satisfaction, and verification habit. The items were 

adapted from trust and source-credibility concepts in digital communication research and 

contextualized for Islamic guidance-seeking. Content validity was ensured through expert 

review in Islamic communication, and a brief pilot test was conducted to refine item clarity. 

Composite scores were calculated by averaging item responses within each dimension 

for AI and Ulama separately. Mean scores were interpreted as low (1.00–2.33), moderate 

(2.34–3.66), and high (3.67–5.00). Internal consistency was assessed using Cronbach’s alpha 

for each construct, with values ≥ 0.70 considered acceptable; reliability results are reported 

in the Results section. 

RESULTS AND DISCUSSION  

This Researchers The research findings are divided into two main sections: the 

comparative analysis of Gen Z’s perception toward religious authority sources and the 

qualitative evidence of “algorithmic hallucinations” in AI-generated fatwas. The data 

presented below were obtained from a survey of 100 Muslim postgraduate students and 

digital observation of religious sermons. 

Comparative Analysis of Trust Levels 

Based on the survey distributed to Gen Z respondents regarding their preference 

between AI Chatbots (ChatGPT/Gemini) and Traditional Ulama when seeking religious 

answers, a significant dichotomy was found. The data indicates that while AI is preferred for 

its technical speed and privacy, it scores low on spiritual satisfaction. The summary of these 

findings is presented in Table 1 below. 

Table 1: Comparison of Attributes between AI Fatwas and Ulama Advice 

Attribute / Variable AI Chatbot  

(ChatGPT/Gemini) 

Traditional Ulama (Human) 

Response Speed Instant (< 10 seconds) Delayed (Depends on availability) 

Accessibility 24/7, Private (No judgment) Limited, Public/Social setting 

Reference Basis Internet Big Data (Pattern matching) Kitab Kuning & Sanad (Lineage) 

Contextual Nuance Literal / Textual Contextual (Fiqh al-Waqi’) 
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Trust Level (Gen Z) High for General Information High for Ritual Validity (Ibadah) 

The data in Table 1 illustrates that Gen Z treats AI as a “Search Engine Plus” rather 

than a spiritual guide. While 65 percent of respondents admitted to consulting AI for 

sensitive questions (e.g., regarding puberty or private sins) due to anonymity, 88 percent 

stated they would strictly follow a Traditional Ulama for valid legal rulings on worship 

(prayer/fasting). This confirms that “Algorithmic Authority” is functional but not spiritual 

(Maulana and Fata 2025; Pabbajah 2024). 

Algorithmic Hallucination and The Critique of Traditional Authority 

To validate the reliability of AI in interpreting sacred texts, this research conducted a 

verification test inspired by the critique delivered by Al-Habib Abdurrahman bin 

Muhammad Assegaf. In a documented sermon, Habib Assegaf demonstrated a fatal error in 

AI translation regarding a Hadith from Sahih Bukhari. The visual evidence of this critique 

is captured in Figure 1.(Assegaf 2025). 

 

 

 

 

 

Figure 2: Habib Abdurrahman Assegaf critiques AI translation errors  

As observed in Figure 2, the specific case involved the translation of the Hadith chapter 

“Al-Madinatu Tanfi Al-Khabats” (Madinah eliminates impurities/sins). When inputted into 

the AI tool, the literal translation provided was related to “City gates removing filth” or 

physical dirt. Habib Assegaf emphasized that this literalism destroys the theological 

meaning, which refers to the spiritual purification of the city of Madinah, not physical 

sanitation. This finding serves as primary data confirming that AI lacks Dzauq (spiritual 

taste) and linguistic nuance (Balaghah), leading to what is technically termed as “Machine 

Hallucination.” 

The Paradigm Shift in Authority: From Talaqqi to Algorithm 

The findings above highlight a critical shift in the construction of religious authority 

that requires an in-depth reading of the epistemological transformation in the transmission 

of Islamic knowledge. Referring to Max Weber’s theory of authority typology, Gen Z’s 

engagement with AI represents a form of “Instrumental Rationality” (Zweckrationalität)-an 

action orientation that prioritizes technical efficiency in achieving goals (an answer) without 

considering the value dimension or substantive meaning behind it. However, the fatal error 

demonstrated in Figure 1 empirically proves that efficiency often comes at the cost of 
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theological accuracy, creating what can be termed “semantic dilution” in sacred texts 

(Wahyudi 2022);(Zein 2021). 

Furthermore, the phenomenon of AI mistranslating Sahih Bukhari is not merely a 

technical linguistic error, but underscores the fundamental danger of disconnecting texts 

from their authoritative interpreters who possess Sanad. In classical Islamic tradition, 

knowledge (ilm) is understood not merely as cognitive information transfer, but as the 

transmission of spiritual light (Nur) that flows from the heart of the teacher to the heart of 

the student through the Talaqqi process involving physical, spiritual, and emotional 

presence. This process ensures not only textual accuracy but also moral integrity and deep 

contextual understanding of the objectives of Sharia (maqasid al-syari’ah). AI, operating as 

an algorithm “Black Box” with opaque neural network systems, is structurally incapable of 

replicating this spiritual and contextual dimension, thus disrupting the epistemological chain 

that has been preserved for centuries (Solahudin and Fakhruroji 2020). 

Dual-Trust Behavior: The Paradox of Digital Generation Trust 

The survey results (Table 1) reveal an interesting paradox that reflects the complexity 

of authority negotiation in the digital age. The data shows that Gen Z is subconsciously 

aware of the epistemological limitations of AI; they utilize AI for “Information" (raw data 

and quick answers) but consistently return to Ulama for “Validation” (legal and spiritual 

legitimacy). This behavioral pattern confirms what can be called “dual-trust behavior”-an 

adaptive strategy where users differentiate between pragmatic needs and sacred needs. This 

finding aligns with the theory of mediatization of religion proposed by Hjarvard (2016), 

which states that technology does not completely replace traditional religious institutions but 

rather creates new layers of interaction that transform how authority is negotiated. 

However, what needs to be monitored is the potential “normalization” of AI use in 

contexts that should require human authority. Although Gen Z still has the awareness to 

verify AI fatwas with Ulama, this trend may change as dependence on technology increases 

and direct access to traditional scholars decreases, especially in regions with limited formal 

Islamic education infrastructure. This creates the risk of what Cheong (2021) calls 

“algorithmic authority creep”-the gradual expansion of algorithmic authority into domains 

that should remain the exclusive territory of humans possessing spiritual and moral 

competence. 

Implications for Islamic Communication and Education 

In the context of Islamic Communication and Broadcasting (KPI) studies, these 

findings demand a strategic repositioning of AI not as a substitute for the Mufti, but as a 

“digital catalog” or “smart reference index” that requires human supervision to prevent the 

spread of theological misconceptions and meaning distortion. The concept of “supervised 

AI” becomes imperative, where AI outputs must be curated, verified, and contextualized by 

competent scholars before being disseminated to the public (El-Nawawy and Khamis 2020; 

Maulana and Fata 2025). 

Furthermore, Islamic educational institutions need to develop an “Islamic Algorithmic 

Literacy” curriculum that not only teaches students how to use AI but also how to critique, 

audit, and verify AI outputs from a theological perspective. This includes understanding how 

Large Language Models (LLMs) are trained, what biases may exist in datasets, and how 

cultural and theological contexts can be lost in statistical computation processes. Future Da’i 
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and Islamic communicators must become “bilingual”-proficient in reading Kitab Kuning 

while being able to read the “language” of algorithms (Sahrul 2025; Tarwiyyah 2025). 

Finally, from a policy perspective, collaborative efforts among scholars, technologists, 

and regulators are needed to develop ethical and technical standards for the use of AI in 

religious contexts. This may include certification for “halal AI” or “Islamic-compliant AI” 

that ensures AI models have been trained with theologically verified datasets and supervised 

by councils of scholars (Papakostas 2025). Without these proactive measures, the risks of 

“fatwa commodification” and “shallowing of religious understanding” will continue to 

threaten the integrity of the Islamic intellectual tradition (Possamai and Turner 2020). 

 

CONCLUSION 

Based on the analysis of survey data and critical examination of algorithmic responses, 

this research concludes that Generation Z exhibits “dual-trust” behavior: they rely on 

Artificial Intelligence (AI) for privacy and speed in acquiring general religious information, 

but fundamentally distrust it for ritual validation (ibadah) due to its lack of sanad (scientific 

lineage). The study confirms that AI acts merely as a data aggregator subject to 

“hallucinations,” as evidenced by the fatal mistranslation of Sahih Bukhari detected in field 

observations, proving that algorithms lack the dzauq (spiritual taste) and contextual 

understanding possessed by traditional Ulama. 

The logical consequence of these findings for the development of Islamic 

Communication and Broadcasting (KPI) science is the urgent need to redefine “religious 

authority” in the digital age. The discipline must evolve from merely studying human-to-

human transmission (talaqqi) to include human-machine interaction criticism. In the praxis 

of Islamic education, this necessitates a curriculum transformation where “Algorithmic 

Literacy” is integrated with traditional Turath studies. Future Da’is and KPI graduates must 

not only be fluent in reading Kitab Kuning but also capable of auditing and verifying digital 

fatwas. Ultimately, the preservation of Islamic authority relies on the ability of scholars to 

occupy the digital space with valid datasets, ensuring that AI serves as a tool for checking 

references rather than a substitute for the spiritual guidance of a teacher. 

  

Declaration of AI and AI-Assisted Technologies in the Writing Process 

During the preparation of this work, the authors used Grammarly and Mendeley to 

assist with grammar checking and reference formatting. After using these tools, the authors 

reviewed and edited the content as needed and take full responsibility for the integrity, 

accuracy, and originality of the publication's final version. 

 

CRediT Authorship Contribution Statement 

a. Untung Famuji: Conceptualization, Data Curation, Formal Analysis, Investigation, 

Methodology, Writing - Original Draft, and Writing - Review & Editing. 

b. Ahmed Abdul Malik: Supervision, Validation, Theoretical Framework 

Development, and Writing - Review & Editing. 

c. Siti Nuri Nurhaidah: Data Collection, Visualization, Resources, and Writing - 

Review & Editing. 



Famuji et al. | Shifting Religious Authority in the AI Era… 
 

89 
 

Wasilatuna: Jurnal Komunikasi dan  Penyiaran Islam 

April. Vol. 9, No. 1, 2026. 

d. Sofia Fahrany: Project Administration, Software, Data Analysis Support, and 

Writing - Review & Editing. 

 

Declaration of Competing Interest 

The authors declare that they have no known competing financial interests or personal 

relationships that could have appeared to influence the work reported in this paper. 

 

Acknowledgments 

The authors would like to thank the Department of Islamic Communication and 

Broadcasting at UIN Prof. K.H. Saifuddin Zuhri Purwokerto, the Faculty of Islamic Studies 

at Universiti Sains Islam Malaysia, and Universitas Islam As Syafi'iyah Jakarta for providing 

access to research facilities and institutional support. Special gratitude is extended to Al-

Habib Abdurrahman bin Muhammad Assegaf for his valuable insights on AI interpretation 

errors, and to all student participants who contributed their time and perspectives to this 

study. 

 

Data Availability Statement 

Data supporting the findings of this study, including survey responses and content 

analysis materials, are available upon reasonable request from the corresponding author at 

oentoengf@gmail.com. Due to ethical considerations regarding participant privacy, raw 

survey data will only be shared in an anonymized format. 

Funding Statement 

This research received no specific grant from any funding agency in the public, 

commercial, or not-for-profit sectors. 

 

Ethical Approval Statement 

The authors confirm that this study adheres to ethical research standards. Informed 

consent was obtained from all survey participants, and no personally identifying information 

was collected or used. The research protocol was reviewed and approved by the Research 

Ethics Committee of UIN Prof. K.H. Saifuddin Zuhri Purwokerto. 

 

REFERENCES 

Amankwah-Amoah, Joseph, Samar Abdalla, Emmanuel Mogaji, Amany Elbanna, and 

Yogesh K. Dwivedi. 2024. “The Impending Disruption of Creative Industries by 

Generative AI: Opportunities, Challenges, and Research Agenda.” International 

Journal of Information Management 79:102759. 

Assegaf, A. M. 2025. “Haul Pondok Gilang: Kritik Terhadap Penggunaan AI Dalam 

Agama.” YouTube. 

Blau, Peter M. 1963. “Critical Remarks on Weber’s Theory of Authority.” American 

Political Science Review 57(2):305–16. 

mailto:oentoengf@gmail.com


Famuji et al. | Shifting Religious Authority in the AI Era… 
 

90 
 

Wasilatuna: Jurnal Komunikasi dan  Penyiaran Islam 

April. Vol. 9, No. 1, 2026. 

Bunt, Gary R. 2018. Hashtag Islam: How Cyber-Islamic Environments Are Transforming 

Religious Authority. UNC Press Books. 

Campbell, Heidi A., and Giulia Evolvi. 2020. “Contextualizing Current Digital Religion 

Research on Emerging Technologies.” Human Behavior and Emerging 

Technologies 2(1):5–17. doi:10.1002/hbe2.149. 

Cheong, Pauline Hope. 2021. “Authority.” Pp. 87–102 in Digital religion: Understanding 

religious practice in new media worlds, edited by H. A. Campbell and R. Tsuria. 

Routledge. 

Dorobantu, Marius. 2022. “Artificial Intelligence As A Testing Ground For Key 

Theological Questions.” Zygon: Journal of Religion and Science 57(4). 

doi:10.1111/zygo.12831. 

El-Nawawy, Mohammed, and Sahar Khamis. 2020. Islam Dot Com: Contemporary 

Islamic Discourses in Cyberspace. Palgrave Macmillan. 

Famuji, Untung, Nur Kholis, Abdul Basit, and Ahmed Abdul Malik. 2025. “‘“ Click , 

Share , Da ” Wah : Spiritual Revolution at Your Fingertips ’’.” 9(02):121–35. 

Famuji, Untung, and Khusnul Khotimah. 2025. “Optimalisasi Feed Instagram Sebagai 

Media Dakwah: Studi Kasus Akun@ Quranreview Dalam Meningkatkan 

Pemahaman Al-Qur’an Melalui Platform Broadcasting Digital.” An-Nida: Jurnal 

Komunikasi Islam 17(2):173–82. 

Hashimov, Elmar. 2015. “Qualitative Data Analysis: A Methods Sourcebook and The 

Coding Manual for Qualitative Researchers: Matthew B. Miles, A. Michael 

Huberman, and Johnny Saldaña. Thousand Oaks, CA: SAGE, 2014. 381 Pp. 

Johnny Saldaña. Thousand Oaks, CA: SAGE, 2013. 303 Pp.” Technical 

Communication Quarterly 24(1):109–12. doi:10.1080/10572252.2015.975966. 

Liu, Zhi, Arsalan Mujahid Ghouri, Jing Wang, and Changqing Lin. 2025. “Digital Religion 

and Generation Z: An Empirical Study in the Context of China.” Frontiers in 

Psychology 16:1536644. 

https://www.frontiersin.org/journals/psychology/articles/10.3389/fpsyg.2025.15366

44/full. 

Maulana, I., and A. K. Fata. 2025. “Ethics and Religious Authority in the Age of Artificial 

Intelligence.” Jurnal Manajemen Dakwah 10(1):45–62. 

Pabbajah, M. 2024. “Religious Transformation of Gen Z in the New Media Era.” Islamic 

Communication Journal 9(1):22–38. 

Papakostas, Christos. 2025. “Artificial Intelligence in Religious Education: Ethical, 

Pedagogical, and Theological Perspectives.” Religions 16(5):563. 

https://www.mdpi.com/2077-1444/16/5/563. 

Possamai, Adam, and Bryan S. Turner. 2020. “Authority and the Law in the Digitalization 

of Shari’a.” Journal of Sociology 58(1):1–17. 



Famuji et al. | Shifting Religious Authority in the AI Era… 
 

91 
 

Wasilatuna: Jurnal Komunikasi dan  Penyiaran Islam 

April. Vol. 9, No. 1, 2026. 

Qorib, Muhammad. 2025. “Socio-Cultural Transformation within Indonesian Academics: 

Cases in Muhammadiyah and Nahdlatul Ulama Universities.” Asian Education and 

Development Studies. 

Royhan, A., and R. Haqiqi. 2025. “Penggunaan ChatGPT Terhadap Fatwa Dan 

Penerapannya Dalam Hukum Syariat (Studi Tafsir QS. An-Nahl: 43).” AT-

TAHBIR: Jurnal Studi Al-Qur’an Dan Tafsir 1(2):88–102. 

Sahrul, M. 2025. “Pendidikan Agama Islam Di Era Algoritma: Kecerdasan Buatan, 

Otoritas, Dan Krisis Literasi.” Action Research Journal Indonesia 7(1):15–28. 

Solahudin, D., and M. Fakhruroji. 2020. “Internet and Islamic Learning Practices in 

Indonesia: Social Media, Religious Authority, and Digital Piety.” Religions 

11(1):1–16. doi:10.3390/rel11010019. 

Szymkowiak, Andrzej, Boban Melović, Marina Dabić, Kishokanth Jeganathan, and 

Gagandeep Singh Kundi. 2021. “Information Technology and Gen Z: The Role of 

Teachers, the Internet, and Technology in the Education of Young People.” 

Technology in Society 65:101565. 

Tarwiyyah, H. L. 2025. “Kiai-AI: Renegotiating Religious Authority in the Digital Age.” 

Journal of Islamic Thought and Philosophy 4(1):106–26. 

doi:10.15642/jitp.2025.4.1.106-126. 

Wahyudi, A. 2022. “The Challenges of Virtual Fatwa: Authority and Validity in the Digital 

Era.” Indonesian Journal of Islam and Muslim Societies 12(2):221–45. 

Zaluchu, Sonny Eli. 2024. “Digital Religion, Modern Society and the Construction of 

Digital Theology.” Transformation: An International Journal of Holistic Mission 

Studies 41(4):285–95. doi:10.1177/02653788231223929. 

Zein, L. 2021. “Authority in Digital Islam: Questions of Authenticity and Verification.” 

CyberOrient 15(1):34–58. 

 

AUTHOR BIOGRAPHIES 

Untung Famuji is a lecturer in Islamic Communication and Broadcasting at Universitas 

Islam Negeri Prof. K.H. Saifuddin Zuhri Purwokerto, Indonesia. He holds advanced 

academic training in Islamic communication studies and actively engages in 

interdisciplinary research at the intersection of digital religion, artificial intelligence, Islamic 

authority, and contemporary da’wah strategies. His scholarly work focuses on the 

transformation of religious authority in new media environments, algorithmic culture, and 

Islamic digital literacy. He has published articles in national and international journals on 

cyber-Islamic discourse and media-based da’wah innovation. Email: 

oentoengf@gmail.com.  

 

Ahmed Abdul Malik is a faculty member at the Faculty of Islamic Studies, Universiti Sains 

Islam Malaysia (USIM), Malaysia. He specializes in Islamic communication, contemporary 

mailto:oentoengf@gmail.com


Famuji et al. | Shifting Religious Authority in the AI Era… 
 

92 
 

Wasilatuna: Jurnal Komunikasi dan  Penyiaran Islam 

April. Vol. 9, No. 1, 2026. 

Islamic thought, and digital religious authority. His research examines the interaction 

between theology, media technology, and Muslim societies in Southeast Asia. He is actively 

involved in supervising postgraduate research related to Islamic media studies and ethical 

frameworks in emerging technologies. His recent publications explore authority negotiation 

in digital environments and the role of Islamic scholarship in the era of artificial intelligence. 

Email: ahmeda.malek@usim.edu.my.  

 

Siti Nuri Nurhaidah is a lecturer at Universitas Islam As Syafi’iyah Jakarta, Indonesia. Her 

academic background is in Islamic studies with a concentration on communication and 

religious education. Her research interests include digital da’wah, Islamic broadcasting, 

gender and media in Muslim societies, and youth religious engagement in online spaces. She 

has participated in collaborative research projects addressing religious literacy and social 

media communication among Indonesian Muslim communities. Email: 

sitinurinurhaidah.fai@uia.ac.id.  

 

Sofia Fahrany is an academic staff member at Universitas Islam As Syafi’iyah Jakarta, 

Indonesia. Her scholarly interests focus on Islamic communication, media management, and 

digital transformation in religious education. She is particularly interested in the use of 

technological tools to enhance Islamic broadcasting practices and audience engagement 

strategies. She has contributed to research projects involving data analysis and digital 

communication trends within Islamic institutions. Email: sofia.fai@uia.ac.id.  

 

mailto:ahmeda.malek@usim.edu.my
mailto:sitinurinurhaidah.fai@uia.ac.id
mailto:sofia.fai@uia.ac.id

